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Alpha CRC provides end-to-end localization services to a large 
range of the world’s leading automotive brands.  

The Alpha Automotive team offers each client a complete and 
tailored translation and localization service. With many years’ 
experience in this sector, the team is a proactive partner in driving 
forward innovation and progress in clients’ localization processes.

Combining linguistic expertise, technological know-how, agile 
processes and a worldwide network of in-house specialists, Alpha 
Automotive delivers solutions that are highly focused on helping 
our clients to achieve their global goals and ambitions.

|    Driving the pace of automotive localization

|    Automotive prospectus    |

“Alpha CRC’s understanding 
of the automotive industry 
is written into its linguistic 
DNA. Whether it’s technical 
documentation, marketing 
or mobile apps, specialized 
linguists will use the
appropriate tone and 
style to deliver clients’ 
automotive content to 
their target audience.” 
  
Vassilis Chamalidis, Director, 
Alpha Automotive
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As in other sectors, the automotive industry is experiencing 
a period of profound and rapid change driven by evolving 
technologies, consumer expectations and global demands for 
sustainable, low-carbon automotive solutions.

Of course, the major transformation process from conventional 
combustion engines to electric vehicles (EVs) is a paradigm shift 
that is changing all aspects of the automotive industry. In China, 
the US and Europe, sales of electric vehicles  rose by 160% in the 
first six months of 2021, accounting for 26% of all new vehicle sales 
across the globe1.  

Autonomous vehicles (AVs) are another mega trend which will 
continue to shape the industry. While there is no large-scale 
commercialization of AV technology as yet, a significant amount 
of investment has been made in this sector by major automotive 
players, and tests and pilot schemes continue to rise exponentially. 

Within the vehicle itself, rapid development of technologies has 
been changing the cockpit landscape dramatically, from driver 
assistance systems to digital and interactive infotainment systems.

Furthermore, digital transformation has had a major impact on the 
ways cars are marketed and sold. It’s common, for example, for a 
potential buyer to test-drive a virtual-reality car long before they 
ever visit the showroom. Automotive companies are using AI and 
data analytics to target hyper-personalized marketing messages to 
their diverse audiences. 
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|    The changing shape of the automotive industryIn 2021,

of new car sales in 
Norway were fully 
electric

Source: REUTERS

 

65%

  1 https://www.power-technology.com/news/electric-vehicle-sales-surge-in-2021/
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Digital transformation continues to remodel the automotive 
industry across all business functions, setting new challenges 
in terms of localization. Put simply, there is a need to localize 
an exponentially greater volume of content across a wide range 
of channels to a larger number of markets in an ever-more 
personalized way. Localization providers need to ensure that they 
can express an automotive brand’s identity consistently in all 
languages and throughout content types: from websites to audio-
visual materials, from marketing collateral to after sales materials.

With rapid developments in infotainment systems, apps and other 
forms of in-vehicle technology, the automotive industry constantly 
needs to keep up with digital demands on a global scale. The 
increasing scope of services for drivers, including voice recognition 
software and on-screen texts, requires consistency across different 
media. At a localization level, close cooperation between all teams 
involved in the process is paramount.

All of these factors require localization solutions that are quicker, 
more flexible and more productive. These solutions rely on a range 
of technologies such as AI, machine translation and cloud-based 
translation platforms to ensure that continuous localization across 
global markets is delivered effectively. The implementation of 
efficient automated workflows and rigorous quality assurance 
processes are essential elements in the modern automotive 
localization ecosystem. 
 

|    What are the localization challenges facing the automotive industry?In the next decade, 
the automotive 
industry will face 
a magnitude of 
change that has not 
been seen in a 
century. This
change will be 
driven primarily by 
four mutually 
reinforcing trends, 
ie autonomous, 
connected, electric, 
and shared
(ACES) vehicles.

Source: McKinsey & Company,
“Automotive software and
electronics 2030”
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|    Why choose Alpha Automotive?   |

Market coverage Track record Specialists in automotive

End-to-end localization across the full range of 
established and emerging markets

Working with the biggest automotive brands to 
deliver customized localization solutions

Highly trained  teams of automotive localization 
specialists are located in global automotive hubs

Global reach and in-house capacity to scale at 
speed and adapt to changing needs

A commitment to client engagement offering 
full transparency at every stage of the 

localization process

In-house talent model that uses highly motivated 
teams to share knowledge and add value

Delivering solutions that integrate a wide range of 
localization technologies, including QA platforms, 

automated worklows and integrated feedback loops

Consistent quality control and compliance with 
service requirements (eg SAE J2450) based on 

ISO-accredited quality assurance processes

 Full understanding of working with digital assets 
to deliver market ready multi-media localization

Delivering cohesive brand experiences across 
multiple digital and physical channels  

Agile and scalable Transparency In-house teams

State-of-the-art technology Quality assurance Digital asset localization

Omnichannel approach 

Understanding how to adapt digital strategies 
for local markets 

Digital insightMultilingual creative

 Transcreation and multilingual copywriting 
services for compelling content in every 

language 



|  5  |

|    Automotive prospectus    |

|    What services does Alpha CRC provide?   |

Localization Translation Transcreation

Adapting your strategies and content for local 
audiences in the most impactful way every time

You’ll get quality-assured translation every time 
from our team of in-house specialist automotive 

linguists

Our transcreation team adapts marketing 
messages to specific target audiences to create 

content and slogans that always engage 

We craft on-brand original content across multiple 
languages and markets

Based on your goals, we’ll create and 
implement bespoke strategies to make the 

most of digital channels in different markets

Our end-to-end project management ensures 
added value at every stage of the product lifecycle

We focus on efficient workflows and cross-media 
consistency

Our account directors and consultants 
offer strategic insight on all aspects of the 

automotive localization process

We offer ISO-certified quality assurance testing 
to ensure the highest standards are consistently 

met

Multilingual copywriting Digital marketing, social media and SEO Project management

Onboard apps and mobile technology Consultancy Linguistic and functional quality assurance

We deliver high-quality multilingual audiovisual 
content from our in-house studios to connect 

with audiences around the world

We create integrated brand design solutions for 
all campaign elements including point of sale, 

web, marketing and advertising

Audiovisual Design

We localize legal requirements for user and 
licence agreements to ensure compliance in 

every market

Legal
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The Alpha CRC approach

•      Takes the time to get to know clients and understand their markets.
•      Has creative teams which immerse themselves in the culture and   
        aspirations of each client.
•      Believes in attracting and developing in-house talent.
•      Builds long-term relationships with clients and grows with them.
•      Leverages technology to create integrated solutions.
•      Operates across time zones to deliver global campaigns.
•      Uses KPIs to track and analyze performance.
•      Is open, honest and dedicated to achieving clients’ goals.
•      Goes the extra mile to make projects successful.

Clients Alpha CRC has

•      Audi
•      BMW
•      Caterpillar
•      Chrysler
•      Daimler
•      Fiat
•      Ford
•      General Motors
•      Goodyear
•      Honda
•      Hyundai
•      Infiniti
•      Isuzu

•      JCB
•      Iveco
•      MAN
•      Mazda
•      Nissan
•      Piaggio
•      Renault
•      Seat
•      Skoda
•      Tesla
•      Toyota
•      Volkswagen
•      Volvo



Alpha CRC’s history

Founded in 1987 by Isabelle Weiss, Alpha CRC has grown to become 
one of the world’s leading translation and localization companies. 

Expanding from a single site in Cambridge, UK, to a global 
operation with 17 offices in 15 countries, the company’s 
fundamental ethos has nevertheless remained the same. From the 
start, it was built around a model that focuses on localization as a 
collaborative undertaking in which multidisciplinary teams of  
in-house specialists work together to solve problems, exchange 
ideas and create better client outcomes.

Alpha CRC today

Alpha CRC’s expertise in localization for the automotive industry 
is built on its position as one of the world’s leading localization 
providers across all sectors and in all regions. 

Bringing together the best in human expertise and technological 
solutions for more than three decades, it always works to create 
maximum value for its diverse range of clients – including many of 
the world’s leading B2C and B2B brands.

Alpha CRC offers clients the complete set of services they need to 
address worldwide markets for product, content and media.  

Get in touch

Whether you have a quick query, require a detailed discussion or 
just want to say hello, we’d love to hear from you. 

Drop us a line via email or on social media and we’ll get right back 
to you.

automotive@alphacrc.com

Global headquarters

St Andrew’s House
St Andrew’s Rd
Cambridge CB4 1DL
United Kingdom

Alpha Automotive
Stralauer Platz 34
10243 Berlin
Germany
 
International offices

Brazil, China, Czech 
Republic, Denmark, 
Estonia, France, Germany, 
Greece, Italy, Japan, Korea, 
Mexico, Spain, UK, USA. 
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