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Alpha CRC provides end-to-end localization services to many of the world’s leading fintech brands, from major global players in the digital 
economy to innovative unicorns and fast-growing start-ups.

With a fintech localization partnership, fintech clients will have the support they need to deliver better customer experiences and create 
greater brand engagement across different markets and languages.

From creating compelling multilingual content, through linguistic quality assurance and software/app testing, Alpha CRC’s integrated 
localization solutions are always focused on helping clients to achieve their business goals at both the B2C and B2B levels.

|    The changing shape of fintech

Technology development, the need for better solutions and the pandemic have accelerated the adoption of new financial technology 
solutions. This global phenomenon has been characterized by incredible investments in large-scale fintechs, not only because of recent 
trends, but also the long-term growth that fintech players represent for investors. 

Big tech companies are also including the fintech component to their offerings, whether directly or through strategic alliances, to increase 
value. Meanwhile the regulatory environment is becoming more knowledgeable and flexible in terms of digital banking licences.

Through highly profitable business models, competition in the fintech sector is more demanding than ever. And when it comes to reaching 
international markets, integrating localization at the design stage is key to being successful abroad. In order to ensure success in generally 
non-English speaking markets, there are key values that need to be ensured when making linguistic adaptations for fintech companies – 
these are what are defined as localization challenges for the fintech sector.

|    Global fintech, local experiences

|    Fintech prospectus    |
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Trust in target languages

Fintech is about managing people’s money and transactions, so it’s not surprising that building user trust has been described as the 
sector’s greatest challenge. And it’s a commodity that is sometimes in short supply: a survey of 4,400 adults in the US showed that only 23% 
of respondents naturally trust fintech companies. 

Because fintech revolves around disruptive technology and new ways of managing our finances, it’s crucial that users have confidence in 
their providers’ service offering at every stage of the customer journey. 

Effective localization plays a huge role in building user confidence in the fintech sector. Going beyond translation, localization offers the 
opportunity to connect with customers in the language they understand and within the cultural frameworks and conventions they relate to. 

When handling people’s money, no company can afford to come across as cheap or lazy. Communication with their clients through poorly 
translated content, strange or inaccurate translations, forced English expressions in the target language or misused specialized financial 
terms are all big red flags for local customers. Well-localized global content, however, is proven to increase patronage, conversion rates and 
loyalty. In turn, that means more users and more revenue.

UX as fluid in target languages as in the original

Creating an enjoyable, frictionless user experience (UX) is one of the key drivers of customer acquisition and retention in the fintech sector. 
One of the most powerful reasons behind the growth of the fintech sector has been its ability to offer clear customer journeys within intuitive 
user interfaces that take the complexity out of financial transactions. 

Nevertheless, the window of opportunity for establishing a great user experience is a small one. According to AppsFlyer, nearly one in three 
mobile apps are uninstalled within 30 days. Insufficient investment in localization by fintech firms adapting products for international markets 
can lead to inconsistent UX levels across global markets and produce losses in terms of user onboarding.  
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|    What are the localization challenges for the fintech sector?

53%
of global population 
predicted to use digital 
banking in 2026 

Juniper Research
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Introducing fintech innovation in target markets

Innovation is a driving force behind the development and growth of the fintech sector. Innovation and technology have enabled an 
expansion of the types and number of services provided by fintech companies, from payments in-store, online, buy-now-pay-later options 
and online lending, to trading, crypto, insurance or identity verification. 

However, ensuring innovations are communicated and understood properly by international users in their native language is central to 
making the most of their commercial potential.

When localization is an integral part of your international expansion fintech strategy, it can add value at every stage. A properly planned and 
executed localization approach has been proven to lead to positive gains and concrete rewards. The benefits of localization include better brand 
awareness, greater market share, increased web traffic, improved conversion rates and decreased bounce rates from non-English speaking users.

It has been reported that 70% of internet users aren’t native English speakers and that, in research by Common Sense Advisory, three-quarters of 
internet users won’t make significant buying decisions unless the online description of the product is written a language they can understand fluently1. 
One study from Inmobi in 2016, for example, found that localized mobile ads outperform 86% of English campaigns in both click-throughs 
and conversions2.

Common Sense Advisory is one of the key research organizations looking into the costs and benefits of localization. It discovered that com-
panies often placed a low priority on investing in localization. Typically, investment in localization accounts for less than 1% of total marketing 
and R&D budget3. That is quite paradoxical, because Fortune 500 businesses that increased their localization investment were 150% more 
likely to report a rise in total revenue than Fortune 500 companies that didn’t4.

In simple terms, if you don’t properly localize your company website, there are a lot of potential customers who won’t even know your brand 
exists. The companies that are localizing content for new markets are reaping substantial benefits. In a report by Digital Commerce 360, the 
Israeli e-retailer Under.me experienced a doubling of conversions in Germany when it created a German-language version of its website; in 
France, a French-language version of the site led to an increase in conversions of around 50%5.

|    What are the benefits of partnering with an experienced fintech localization partner?

“While the localization 
journey might seem 
complicated, Alpha CRC 
has decades of 
experience helping 
fintech companies grow. 
So generally, if 
international expansion 
is in your plans, the best 
thing is to integrate the 
localization component 
from the beginning. 
That will make things 
much easier, and less 
costly when going after 
new markets.”

Daniel Jimenez, Director of 
Partnerships, Fintech & Finance  

1  As reported here: https://www.entrepreneur.com/article/237082    2  http://www.adotas.com/2014/04/language-localization-pushing-mobile-ad-conversion-across-the-globe/   3  As reported here: https://www.entrepreneur.com/article/237082   4  As reported here: https://
www.entrepreneur.com/article/237082   5  https://www.digitalcommerce360.com/2013/07/09/underme-boosts-conversions-web-site-translations/
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|    Why choose Alpha CRC?   |

Market coverage Track record Specialists in fintech

End-to-end localization across established and 
emerging markets relevant for fintech.

Working with the biggest fintech brands to 
deliver bespoke localization solutions.

Dedicated in-house teams working exclusively 
for fintech clients, including linguists, 

project managers, engineers, IT solutions 
architects and automation experts.

Digital insight Social know-how Multilingual creative

Technology experts

Harmonizing with clients’ global content 
management systems and technology platforms 

to ensure a seamless localization workflow 
compatible with the most popular fintech 

development tools.

Understanding how to adapt digital strategies 
for local markets.

Adapting brand tone of voice across different 
social media channels.

Transcreation and multilingual copywriting 
services for compelling content in 

every language.

Agile and scalable Quality assured Omnichannel approach

In-house capacity and a global network which 
can scale at speed and adapt to changing needs.

A guarantee of standards with linguistic quality 
assurance (LQA) services. 

Delivering cohesive brand experiences across 
physical and digital channels.

Founded in 1987, Alpha CRC has been a leader within the localization industry for over 30 years. The unique approach of combining a large in-house 
resource of more than 450 professionals with our worldwide network of 6,000 language partners means it has the personnel to advise, structure and 
deliver your linguistic requirements in over 100 languages. 

The in-house team have an unrivalled wealth of experience that enables it to provide outstanding tailored solutions for each client.  



Alpha CRC understands the crucial challenges for fintech companies. That is why it provides a full range of solutions to make sure fintech products are localized efficiently and 
provide a seamless UX for users in their target language. 

Localization goes way beyond translation. It seeks to adapt not only the language, but many other additional items such as brand perception, trust through language 
observation, local industry-specific terminology, full tone and target purpose adaptation.
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|    What services does Alpha CRC provide?   |

Localization Translation Transcreation

Adapting clients’ strategies and content for local 
audiences in the most impactful way every time.

Quality-assured translation every time from 
the team of in-house specialist fintech linguists.

The transcreation team adapts marketing messages to 
specific target audiences to create content and slogans 

that always engage.

Crafting on-brand original content across multiple 
languages and markets.

Creating and implementing bespoke solutions for 
commercially focused search strategies within 

the fintech space.

Driving sales through market-specific fintech strategies 
including localization of payment platforms and integra-

tions.

Project management Consultancy Linguistic and functional quality assurance

End-to-end project management ensures added value 
at every stage of the product lifecycle.

Account directors and consultants offer strategic insight 
on all aspects of the fintech localization process.

ISO-certified quality assurance testing to ensure the 
highest standards are consistently met.

Multilingual copywriting Digital marketing, social media and SEO Website presence

Legal
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|    What services does Alpha CRC provide? (Continued)   |
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High-quality multilingual audiovisual content from our 
in-house studios to connect with audiences around 

the world.

Ensuring products and platforms are easily adaptable for 
expansion into new markets.

Audiovisual Internationalization Design

Integrated brand design solutions for all 
campaign elements including point of sale, web, 

marketing and advertising.

Legal Market research

Localizing legal requirements for user and licence 
agreements to ensure compliance in every market.

Expert in-country market research which offers data-
rich insight into the opportunities and challenges in 

different regions.
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Number of fintech 
start-ups by region:

5,779 
Americas

3,583 
Europe, Middle East, Africa

2,849 
Asia Pacific

Source: FinancesOnline

• Takes the time to get to know clients and understand their markets.

• Has creative teams which immerse themselves in the culture and aspirations of each client.

• Believes in attracting and developing in-house talent.

• Builds long-term relationships with clients and grows alongside them.

• Leverages technology to create integrated solutions.

• Operates across time zones to deliver global campaigns.

• Uses KPIs to track, analyze and improve clients’ performance.

• Is open, honest and dedicated to achieving clients’ strategic goals.

|    The Alpha CRC approach   |



The full localization process involves several stages.

For each of these stages, Alpha CRC has specific services that include processes and technologies to facilitate that strategy specifically for the 
fintech industry. 

Depending on the fintech campaign, there are different types of services and teams involved. Alpha CRC understands the complexity of those 
processes, so it ensures that it integrates key values in the localization process.

Alpha CRC’s linguistic expertise is complemented by its full range of technological solutions. In competitive markets, it understands there is no time to 
lose. Therefore, when it comes to product localization, Alpha CRC works to develop the most efficient automated solutions, totally compatible with:
 
• Design tools like Figma, Sketch, and Adobe XD
• Code repositories like GitHub, GitLab, Bitbucket and Azure Repos
• Engineering tools like Jenkins, Grunt and Docker
• Workflow tools like Asana, Jira, Trello and Slack
• Support tools like Zendesk and Intercom
• CMS tools like WordPress, Contentful and potentially any other.
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|    How Alpha CRC works 

A1. Fintech product or campaign scope

A2. Collection of final or core assets

A3. Design and implementation of the 
localization structure

B6. Launch of preliminary localized version

B5. In-depth review
5.1 Finalization (QA)
5.2 Implementation of client feedback

B4. Linguistic adaptation and translation

C7. Linguistic Quality Assurance
7.1 Functional testing
7.2 Visual testing

C8. Launch of preliminary localized version 
and approval
8.1 Finalization (QA)
8.2 Implementation of client feedback

C9. Delivery of finalized assets

“Having a full 
content for each 
fintech product or 
campaign launch is as 
needed in the original 
design stage, as in the 
target market 
localization stage, so 
it is key to plan in 
advance and involve 
a localization 
partner in the process 
so deadlines are not 
rushed. That has a big 
impact on quality 
and success.”

Charlotte Virgoe, Strategic Accounts 
and Operations Director, Alpha CRC
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The Alpha CRC story 

Alpha CRC’s expertise in localization for the fintech sector is built on its 
position as one of the world’s leading localization providers across all 
sectors and in all regions. 

Bringing together the best in human expertise and technological solu-
tions for more than three decades, it always works to create maximum 
value for its diverse range of clients – including many of the world’s 
leading B2C and B2B brands.

About Alpha CRC 

Alpha CRC offers clients the complete set of services they need to 
address worldwide markets for product, content and media.  

It employs full-time, in-house linguists and other specialist staff in 
multiple locations around the world. To support these operations, it 
uses a wide range of industry applications which are integrated and 
extended through technology developed in-house.

History

Founded in 1987 by Isabelle Weiss, Alpha CRC has grown to become 
one of the world’s leading translation and localization companies. 

Expanding from a single site in Cambridge, UK, to a global operation 
with 18 offices in 15 countries, the company’s fundamental ethos has 
nevertheless remained the same. From the start, Alpha CRC was built 

around a model that focuses on localization as a collaborative 
undertaking in which multidisciplinary teams of in-house specialists 
work together to solve problems, exchange ideas and create better 
client outcomes.

Get in touch

Whether you have a quick query, require a detailed discussion or just 
want to say hello, we’d love to hear from you. 

Send us an email and we’ll get right back to you.

Fintechfinance@alphacrc.com 

Global headquarters

St Andrew’s House
St Andrew’s Rd
Cambridge CB4 1DL
United Kingdom 

International offices

Brazil, China, Czech Republic,  
Denmark, Estonia, France, 
Germany, Greece, Italy, Japan, 
Korea, Mexico, Spain, UK, USA
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